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For more than 15 years, Drug & Market Development has delivered to 

pharmaceutical, biotechnology, and healthcare professionals, the most 

timely and comprehensive analysis of technological, clinical, and commercial 

developments in human therapeutics.

Published twelve times per year, Drug & Market Development presents 

the best information available on topics that matter most to biotechnology 

and pharmaceutical professionals. The Journal helps make sense of the 

glut of information thrown at you every day regarding the biotech and 

pharmaceutical industries by providing an objective analysis of how industry 

developments may affect your organization.

Drug & Market Development features articles each month in Drug & Market Development features articles each month in Drug & Market Development
crucial areas such as:

• Therapeutic & Market Updates

• Strategic Issues

• Technology Reviews

• International Developments

• Conference Highlights 

• Late-Stage Clinical Developments 

Drug & Market Development is vital to those responsible for:
•  Business Development •  Corporate Development

•  R&D •  Market Research

•  Strategic Planning •  Marketing

•  Partnering •  Licensing

•  Industry & Investment Analysis •  Portfolio Management

•  Venture Capital •  Product Development

•  Consulting

Some topics you can look forward to 
reading about in 2005 include:

• Recent Advances in the Treatment of Lupus

• Novel Developments in Antiepileptic Drugs

• Commercial Implications of Chemical Genomics

• Update on the Current Vaccine Pipeline

• New Drugs for Head and Neck Cancer

• Emerging Therapeutics for the Treatment of Hematological Diseases

• Animal Models in Drug Discovery and Development

Download a FREE Sample copy online at:  http://www.drugandmarket.com/journal

In the drive for market success, 
you can’t afford not to subscribe to the essential 
planning tool for the drug development industry: 

Drug & Market Development.

 features articles each month in  features articles each month in  features articles each month in 

Free Searchable 
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Companies that Subscribe to Drug & Market Development Include:
Abbott Laboratories  •  Amersham Biosciences  •  Amgen  

•  AstraZeneca  •  Aventis  •  Baxter Healthcare  •  Boehringer Ingelheim  

•  Bristol-Myers Squibb  •  Chiron  •  Genzyme  •  

GlaxoSmithKline  •  Merck & Co.  •  Novartis  •  Pfi zer  •  Roche  

 •  Schering-Plough  •  UBS Warburg  •  Wyeth

Publishing original research on what’s current in the drug development life cycle.


